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In a context of cultural globalization, how can Chinese culture keep unique and 
win respect on the world stage? As culture develops in exchange and dissemination, 
nothing but having dialogue with cultures worldwide and keeping creative will 
Chinese culture be prosperous. Media, the most essential carrier of spreading culture, 
is responsible of disseminating the spirit of the nation. However, in the present age of 
information, the interaction between mass media and national culture is becoming 
increasingly conspicuous and the mass media is exerting a greater influence on 
national culture. 
“Liu Sanjie”, a gorgeous brand of Chinese culture, evolved from verbal literature 
to written literature, and then to stagecraft, become movie thereafter, finally to 
live-action, is a folklore moving toward the world stage. In those phases, media has 
played pivotal role. Taking the development of “Liu Sanjie Culture” as a clue and the 
relationship between media and national culture as a starting point, this thesis analyses 
the opportunities and challenges that “Liu Sanjie” culture is currently facing, 
formulated the positive role and weakness of media in the development of “Liu 
Sanjie” culture and investigated the strategy from which the media can further 
develop the “Liu Sanjie” culture in the future. By researching into the connection 
between media and “Liu Sanjie”, this thesis tries to probe the strategies to develop 
Chinese national culture and to provide theoretical basis in promoting the media’s 
sense of responsibility on the development of national culture. 
This research tried to be prospective and creative. In the 12th “Five-Year Plan”, 
cultural industry is initially considered to be the core industry which makes 
development of culture moving forward to a new stage. With the uncovering of the 
Law of Intangible Cultural Heritage, cultural reservation and development have 















opportunity and will enable the mission of Chinese media which confirms the 
significance and value of this thesis. The reason why we choose “Liu Sanjie” as a case 
study is due to its uniqueness and representative characteristics which are honored as 
“Miracle of Chinese Culture”. 
Research reveals that media is not only the “protector” of Chinese culture, but 
also “pioneer” in the impetus of innovation of national culture, and international 
“transmitter” in the world stage. In the future development of Chinese culture, media 
is required to faithfully face the existing challenges. Not only should media reinforce 
the consciousness of national culture and build image of media brand, media should 
but also strengthen its agenda setting and public guidance. In addition, media is 
required to continuously innovate the notion of culture development, to actively 
extend communication network abroad and to strengthen national cooperation. Based 
on those strategies, the media will certainly have positively contribution on the sound 
development of national culture.  
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